SEB investor visit, Italy

Terme di Crodo, 26/9/18 R!Y!L

UNIBREW




QUICK STORY

1931 — Establishment of Terme di Crodo

1964 — Launching Crodino brand on the market

1983 - Piero Ginocchi sells Terme di Crodo to Lucas Bols B.V.

1985 — New Crodo plant completed (started by Piero Ginocchi in 1983)

1994 - Lucas Bols sells Terme di Crodo to Campari Group

1997 - Campari Group starts production of Campari Soda at Crodo plant

2016 — Dismantling glass water bottling line (in returnable bottles) and installation of can line

2018 - Campari Group sells Terme di Crodo to Royal Unibrew A/S
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Italy macroeconomics indicators Q2 2018

G.D.P. ITALY: + 1,1%

Employment: + 1,3% Inflation: + 1,6% Consumption trend:

Souce: ISTAT Q2 ‘18

Souce: ISTAT Q2 ‘18 + 0’9%

Souce: ISTAT Q2 ‘18
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The beverage market in Italy

* The beverage market has shown a growth of 0,8% in the last 3 years.
* Only two categories recorded growth in the last five years in the beverage market: water and beer.
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The beer market in Italy

Year by year, the Italian market has an increase in beer consumption per capita, where 2017 increased by +2,5%
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Italian distribution set-up is very complex and fragmented
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The beverage market in sell-out numbers YTD 2018

The beer market slightly increased its volumes
(+ 0,1%) thanks to the positive performance of
Premium (+2%) and Specialities (+3,7%).
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The key players in the beverage market

Royal Unibrew, has a market share in total beer Royal Unibrew (LemonSoda, OranSoda,

market of about 2.2% PelmoSoda, MojitoSoda) has a market share in
g the CSD market of 1.2%

Spumador 1%

Bavaria 2%

Source: IRI, Total Italy+ discount, C&C, WHS, Volumes, YTD June 18



Terme di Crodo acquisition
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Italy enter into no alco Transformational
RU Ceres S.p.A.
Beverage categories, % of Net Rev Double the volumes size to 845 KHI
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Increase the Net Rev +50%
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Reinforce Italy and RU
2 iconic brands instead of 1

Reinforce Ceres brand
Italian Heritage Brand
Export opportunity

Production site in Italy
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3 key focus areas for Crodo integration
<
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CERES — STRONG «BRAND»
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CERES MARKETING MIX

e 83% OF BRAND LINKAGE
« TOP 3 BRAND FOR RECALL (#8 for INVESTMENTS)

#1 BRAND for ENGAGEMENT
47% OF BUZZ SHARE IN BEER MKT

720.000 FAN/FOLLOWERS
» FOCUS ON HIGH SELLING POC (3500)  FOCUS ON VISIBIITY AND HOME CONSUMPTION INCREASE
* VIA VISIBILITY + POC ACTIVATIONS e ONLY 25% OF HORECA USERS DRINK CERES ALSO AT HOME

Bl TRIAL 18-24 FREQUENCY 25-44
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MORETTI

3 Nothing to do for Alessandra Moretti at the regional elections in Veneto.
f A suggestion for the Democratic party...

11.000 Likes

10.000 SHARE

1.600.000 CONTACTS

.

The next time try with CERES.



EVEN BEYOND SOCIAL MEDIA

Coverage of main newspaper

Matteo Salvini, leader of the right party.
Fb page: 4milion fans
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«No Moretti in Rovigo, just CERES!»
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CRODO

WHAT IS TERME DI CRODO?

TERME DI CRODO INCLUDES: ‘U

The plant located in Crodo, a little town in the Nord-West of Italy (Piemonte) well known for its
thermal water and for its springs.
Around 70 people are currently working at the plant which includes 5 filling lines.
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LEMONSODA/ORANSODA STRONG HERITAGE - LAUNCHED IN 1940




WITH A CONSISTENTLY «DIFFERENT> tone of voice
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LEMONSODA KPI’S

Q LEMONADE IN ITALY
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Sources: IRl Census 2018 — GFK 2018



ITALIAN RANGE
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Zero CSD Segment

PREMIUM RECIPE * New Launch 2018
(Lemonsoda with
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VIDEO - STRATEGY

LEMONSODA. | ;" oRANSODA.

— UN{_\ STORIA DI QUALITA VERA ARANCIATA ITALIANA.




Video










Security regulations

Lifficia spedizignepofinéna-Sala atlesa
Percarso atlomezzi

Scarico C0g - Azoto - zuccheo - sciroppi
Reparta imbotiighaminto

Carics - geance aulolrem molingito 1
Caricn - scanco autodren molingto 2

Container fanghi - rotftame vetro
Serbaloio ossigeno

Mensa

Saral Igienac

G Saran |g|Fr'|||’:|
H -  Abhigliaggi - preforme - ficambi var
1 Scarico alcoolestratti

L- Scanco soda causlica-acido nitico
mim Passagg pedonali

E 1 Parcheggio orario aperura stabilimento
E 2 Parcheggio cranio chiusura stabilimento
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Thank you
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